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Casino Review: Responding to the
coronavirus pandemic, Suzo-
happ launched its Personal Pro-

tection Line earlier this year. Could you
tell us a bit more about this?
Sim Bielak: After the coronavirus hit there
was a huge influx of personal protection
products that hit the market of varying
quality, consistency, pricing and rele-
vance. The Personal Protection Line was
launched to help operators sift through
the noise of all of these new options to find
high-quality items relevant to the gaming
industry, at fair prices that would be con-
sistently available. While most large oper-
ators have cleaning companies that they
are able to source a lot of PPE-type items
from, many of the smaller operations were
struggling to find products in the quanti-
ties they needed at affordable prices. Not
only do we offer the standard masks,
gloves, sanitizer and sanitizer dispensers
but our gaming specific items include sep-
arators to protect from air transmission
between machines, chip cleaners, UV
lights to sanitize game surfaces safely and
much more.

CR: Suzohapp is recognised for the
depth of product portfolio, reflecting
this, what are some of the other solu-
tions you’re highlighting this year?
SB: The depth of our portfolio is definitely
one of our greatest strengths. This year, as
with the rest of the industry, our focus is on
sports betting. While there are a lot of new
entrants to this market, most only exist in
the digital sphere for sports betting. Alter-
natively, we aim to be the single source
solution for hardware. Not only can we
provide a multitude of peripheral items for
sports betting terminals but we actually
have full turnkey solutions to be that “one-
stop-shop” for sports betting companies
looking to keep their focus on the digital
aspects and outsource the hardware ele-
ments. 

CR: In terms of day-to-day operations,
how has Suzohapp responded to the
logistical and social distancing chal-
lenges posed by the coronavirus pan-
demic?
SB: We were very fortunate going into the
pandemic to have a pandemic within our
crisis plan. Additionally, with one of our
manufacturing plants located in China, we
had a head start in figuring out best prac-
tices to work effectively while maintain-
ing social distancing. That being said,
we’re still learning and there is a still a lot
unknown that we will likely need to
respond to as it seems that a second wave
may be coming. The most important trait

for us, was to learn how to be flexible and
to adapt. As guidelines and recommenda-
tions for how to deal with the virus are con-
stantly changing, we have changed our
processes to be more fluid so we can react
to these changes. We still have a large
majority of our office staff working
remotely and have extensive precautions
in all our warehouses to keep everyone
safe. Travel is still limited so all of our sales
calls, both internally and externally are all
virtual. We’ve learned a great deal about
what we can achieve without our regular
tools and with these extra precautions so
it’s likely that, even if things return to nor-
mal, we will keep a lot of our precautions
and new practices in place.

CR: As we look ahead to 2021, what will
be some of your focuses for the coming
year?
SB: We are always looking for what’s next.
Right now we see a lot of opportunity in
finding innovative solutions for the sports
betting market. Additionally, esports and
home gaming are on the rise and have huge
potential for the industry. We are review-
ing where we could play a part in those two
markets and see how we could innovate
and continue to be that simplified source
for those growing categories.
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Sim Bielak: “We are
always looking for
what’s next”

Sim Bielak, Suzohapp’s global president of gaming and amusement business, discusses how the
company responded to the COVID-19 challenge with its new Personal Protection Line and
spotlights that its turnkey solutions, together with a multitude of peripheral items, mean it is ideally
placed to be a “one-stop-shop” for sports betting operators.

Supporting the industry
Sim Bielak: “The
Personal Protection Line
was launched to help
operators sift through
the noise of all of these
new options to find high-
quality items relevant to
the gaming industry.”

AGS WINS NEVADA TOP
WORKPLACES 2020 AWARD

AGS has received a Nevada Top Workplaces
2020 award from the Las Vegas Review-Jour-

nal and Business Press.
The anonymous survey, taken by AGS’ employ-

ees in Las Vegas and Reno, measured 15 drivers
of engaged cultures including alignment, execu-
tion, and connection.

“During such an extraordinary and challenging
year, we have focused on maintaining our
engaged employee culture, despite having much
of our staff working remotely. Our team has
remained productive, upbeat, and connected,
with close alignment to our mission and core val-
ues,” said AGS VP of human resources Kim
Nasuta.

AXIS PROVIDES SECURITY
SOLUTIONS FOR NAPOLEONS
MANCHESTER

Axis Communications has provided its security
solutions for A&S Leisure’s new Napoleons

casino in Manchester.
One hundred cameras were installed at the site,

requiring six AXIS T8524 PoE+ network switches
and recording on three servers, all driven by the
AXIS Camera Station software running over four
viewing stations. 

“When looking at the requirements of the new
site, integration between the surveillance and
access control systems was important, together
with high quality images from the cameras, and
immediate video play back with audio,” said Guy
Hewson, head of security at A&S Leisure Group.

BMM DEBUTS VIRTUAL
EXPERIENCE

BMM Testlabs has launched a new virtual expe-
rience. Visitors to the company’s website will

now be able access to all of the webinars that were
broadcast during BMM’s One2One G2E webinar
programme in early October, on-demand.

Fifteen manufacturers took part in the series,
including Scientific Games, IGT, Aristocrat and
Interblock.

“BMM’s webinar
series and remote tech-
nology continues to
provide regular, relevant
updates and insightful
commentary online. We
will continue to provide
that advice and knowl-
edge lifeline as the
world continues to fight
COVID-19,” said Martin
Storm, BMM’s CEO.
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